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HELLO! I'M
ASHLYN @

| am the founder of Dry
Delights. | am passionate
about the business that |
have created and would love
to share my experience!




OUR STORY

My mother grew up with cancer. To maintain optimal
health she needed to eat healthy toods. | was well-
acquainted with stores such as Mother’s Market and Whole
Foods. Dried fruit was one of her tfavorite foods to give my
sister and me. It is a food that always reminds me of her
when | eat it. | created Dry Delights to honor her memory :)




OUR MISSION

Our mission is to create a product that
promotes healthy eating habits. We created
a product that is both healthy and
convenient. We also strive to have a wide
variety ot products to satisty all customers.




OUR IMPACT

e quality product

e 4 new and unique take on basic dried fruit

e SUpPport local businesses

e cancer research (50% net income)

> American Institute for Cancer Research
(AICR)




HealthyO

CHALLENGE

Improve your diet, nutrition, physical activity and weight for lower

cancer risk and better overall health.

START




AICR's Foods that Fight Cancer™

No single food can protect you against cancer by itself.

But research shows that a diet filled with a variety of vegetables, fruits, whole grains, beans
and other plant foods helps lower risk for many cancers. In laboratory studies, many individual
minerals, vitamins and phytochemicals demonstrate anti-cancer effects. By including more
foods that fight cancer into your diet, you will help reduce your risk of developing cancer.



PROBLEMS

Harmiul No rande of No range of sweetness
chemicals textures or flavor
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CUSTOMIZATION

‘ e pick your fruit of choice

‘ e ChoosSe desired texture

‘ « choose a flavor/recommend a new one

.



OUR PRODUCTS




OUR PRODUCTS
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Custom Dried Fruit
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Custom Dried Fruit
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Custom Dried Fruit
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Texture
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Custom Dried Fruit

36.00
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TIMELINE

® ® ® ® ®
OCTOBER NOVEMBER DECEMBER FEBRUARY May

e Brainstorming e Product e Mentor meeting  « Duke's Event e Mentor Meeting
e Business creation development e Product Launch! e Mentor Meeting e Presentation




“BET YOU CAN'T HAVE
JUST ONE BiTE"

cibacs
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cibacs [@dukeshb is hosting a CIBACS Event Wednesday 4-6 pm!
Join us and check out Ashlyn Szabos Business! Come get some

@drydelightsco dehydrated fruit! YUM! #cibacsseniorproject
#YoungEntrepreneurs
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QUALIFICATIONS
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Marketing Product Communication
Development
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FOOD HANDLERS
CERTIFICATION

@ Premier Food Safety > seena

California Food Handler Card

Califomia Food Handler Tramming Certificate Program
ASHLYN SZABO

Issue Date: 11/10/2023 Confirmation: 8347825
Expiration Date: 11092026 Verification Code: 2023-BFKEHT

Ah /L '|_ v -'.. j-.'

LN N TR Sy
lllllllll 4 J

I 'l
= Donald Yoo, CED

----------




MY MENTOR

e Marcel Gardarian
e Sales Expert
o WiX

e Development, USP, advertising




hello this is Ashlyn

thank you for being my mentor!
when can we meet?

Wednesday after school works for
me just come home with Marlee.

ok perfect thanks so much!

can we meet today after school?

yes that works for me

ok can we please go over
marketing and a plan on where i
should sell my product

sounds good

MENTOR COMMUNICATION

hi, quick question.

I'm writing an assignment about

promotion and was wondering if u
had any ideas for advertisements

| made an instagram account, but
i'm not sure what to post

when we meet on thursday we
can try to make an ad

it doesn't have to be super special
but we can brainstorm icdeas



NOW, THE PART YOU
HAVE ALL BEEN WAITING
FOR...

FINANCIALS!!



SALES REPORT - CUSTOMERS
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Lori Bacca paid you
Feb7 &

Dry delights
v 9o

_ Lissie Barro paid you
Feb7 &

Dried bananas

Will Kline paid you
g Mard &

G
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Emma Rachel Valenzuela paid you
8d @

Two bagsof . @55

Will Kline paid you
9 .

VENMO :)

+ $10.00

+ $10.00

+ $10.00

+ $10.00

+ $20.00

Malea Tritz paid you

“ Feb7 &

fruits
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Lori Chlarson paid you
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@
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Sarah Kline paid you
Feb7 &
Apples
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~ ™ Bailey Stenstrom paid you
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SALES REPORT - PRODUCTS

Sales

Bananas

Apples

Mangoes
Apricots

Total Units Sold
Income

December

February
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INCOME STATEMENT

Income statement

November December January February =~ | March Apnl Total
Cost Breakdown
Equipment -20 0 0 0 0 0 -20
Packaging 21 0 0 0 0 0 21
Sticker Labels -10 0 0 0 0 0 -10
Food Handlers Card -0 0 0 0 0 0 -0
Fruit 0 -15 -19 -21 -24 -23 -102
Total costs and expenses -29 -15 -19 -21 -24 -23 -161
Income
Sales 35 70 85 105 120 425
Total Revenue 35 70 95 105 120 425
MNet income -39 49 76 a1 97 264




PRODUCT
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“DRY DELIGHTS, BET YOU CAN'T HAVE JUST ONE BiTE!"
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drydelightsco

drydelightsco Welcome to Dry Delights! We promote healthy
eating habits with our healthy and convenient snacks! Check
back soon for more information regarding product launches!

sage.m.sebastian give me some
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madisonmoorman10 Yesss! Healthy queen! &

27w 1like Reply

kaylee.szabo Casual fruit slay @ "
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GET HYPED!! DRY

DELIGHTS IS HAVING ITS
FIRST LAUNCH SOON!!!

%+ drydelightsco

Yo Original audio

%= drydelightsco ITS ALMOST TIME &:
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@ kaylee.szabo OH YEAHHH
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SOCIAL MEDIA PRESENCE

Boost reel




SOCIAL MEDIA PRESENCE

©  drydelightsco
gt

“‘“G ‘e drydelightsco Come join Dry Delights this Wednesday, February
’ -  7th, at Dukes HB! @dukeshb
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View insights =" drydelightsco DM me to order now!
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Stremgths Wiraknessrs

¢ tima-management * busy schedule

# organized & no job experence
e Crealive

« drivien

Threats _I_ Oipportunities
 high competstion « unigquaer sedling point
« nicho market o Ccusbomization
¢ bimee it takes o make ¢ guality product
products « piffordabde price

« murket's predicted (o
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LEARNING STRETCH "l
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Product Time/financial Business
development management plan

.




CONTACT
US

Thank you for your time!
We hope to connect soon!

+/14-625-1911

EMAIL

drydelightscoegmail.com

INSTAGRAM

edrydelightsco



